
M/O INFORMATION & BROADCASTING
Steps taken by Ministry from November 2019 to April 2020

Press Information Bureau(HQs as well as States)

• Total 64 press releases issued in multiple languages on EBSB theme.

• 185 photographs issued on EBSB theme.

• More than 100 Articles published in more than 20 languages on the theme of EBSB.

• 4 Vartalaaps organised by regional offices of PIB on the theme of EBSB.

• Focused campaign in February – 974 posts from 26 Twitter handles, 50 press releases and 

more than 185 photograhs on EBSB theme were done in February. 

• To spread EBSB spirit in paired state, 1 Press Tour from Maharashtra to Odisha organised. 

• After the month of February due to Covid 19 PIB HQ as well as Regional/branch offices 

provided adequate visibility to EBSB through different social media platforms.

• Dekho Apna Desh webinar series was launched by M/o Tourism mid April 2020 to promote 

spirit of of EBSB and is continuing. It  has been publicized and popularized through media 

and is receiving good traction both at home and abroad
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M/O INFORMATION & BROADCASTING

Steps taken by Ministry from November 2019 to April 2020

Press Information Bureau

• Social media Activities

• Social media Campaign launched by PIB since Oct 2019 and is ongoing

• A special focused social media campaign by PIB (HQs and states)organized during month of Feb 

2020  to give a special thrust to the EBSB campaign on social media

• From Nov19-April20, following taken up on social media by PIB (HQs and states):

• 1325 posts on Twitter with 78,53,882 impressions.

• 697 Posts on various Facebook handles got 15,827 likes with reach of 14,92,160.

• 3515 people shared these EBSB posts on Facebook.



M/O INFORMATION & BROADCASTING
Glimpse of Articles Arranged on EBSB by PIB 
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M/O INFORMATION & BROADCASTING
Social Media highlights on EBSB(PIB) 



M/O INFORMATION & BROADCASTING
Glance of Vartalaap and Media tour organised on EBSB by PIB 


